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2023 B2B investor day
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B2B success under pi nn e-léadibgyexpbriisayt ec h 0:s
Well-positioned to drive revenue growth and expand margins in the medium-term

AB2B has been transformed into a higher-quality business; diversified across geographies and products

AWe have multiple business models that enable Playtech to capture value and grow the addressable market:
AStrategic agreements offer a proven path to gain exposure to fast-growing, highly attractive markets
APlatform model and SaasS gives Playtech access to the entire spectrum of operators

AWe are hugely excited by the potential to build and expand our presence across the Americas :

ARecent partnerships with Hard Rock Digital and NorthStar provide a tremendous platform for growth in North
America

AcCaliente and Wplay continue to go from strength to strength, with Galerabet on track to establish a leadership
position in Brazil

AWe are in a strong position to take advantage of the rapid growth in Live Casino; an outstanding combination of
physical infrastructure, leading content and expertise

AConfidentinsetingaB2 B medi um term Adjusted EBIZ2TS0A mialrlgieotn of G 2
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B2B medium term Adjusted EBITDA target bridge 6
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0
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Positioning our B2B business for growth 8
Higher quality, increasingly diversified, more collaborative with a focus on growth

A B2B business is higher quality, increasingly diversified, more collaborative than 5 years ago

A B2B division is more resilient in the face of a more uncertain macroeconomic environment

A Given our technology and experience, we aim to be the partner of choice for newly regulating markets
A Diversification of business model to capture value and increase addressable market

A The Americas, Live and SaaS present large opportunities for future growth
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The B2B business has changed 9
A more diverse business, both regionally, by product and by customer
B2B REVENUES BY REGION REVENUE BY PRODUCT NUMBER OF LICENSEES WHO \
Americas Services Live GENERATE DI 10MIM REVENUE
A% Platform
Casino
/
B2B REVENUES BY REGION REVENUE BY PRODUCT NUMBER OF LICENSEES WHO \
[Row—mo Services _ GENERATE D/ 10M IM REVENUE
% Live
@ Platform
24
Casino
/
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The B2B business has changed

10

A higher quality business: shift to regulated markets; new business models

2022

2017

B2B REGULATED V UNREGULATED REVENUES

Regulated
44%

Unregulated
56%

REVENUE BY BUSINESS MODEL

Platform 3%

Strategic
agreements
3%

Conventional
94%
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B2B REGULATED V UNREGULATED REVENUES

Unregulated
27%

Regulated
73%

REVENUE BY BUSINESS MODEL

SaaS 5% !:

Conventional

64%

Strategic
agreements
24%
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The B2B business has changed

11

A more collaborative business i a more open ecosystem with multiple 3" parties

2022

2017

Revenue generated from platform

Number of 3 party suppliers
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The path to a transformed B2B business

12

How we became an increasingly diversified, higher quality, collaborative B2B business

Increasingly diversified Higher quality More collaborative

A Less reliance on Asia and UK
A Focus on the Americas

A Broader product offering with a
particular focus on Live

A Increased proportion of revenue
from markets that are regulated
or on a path to regulation

A Strategic agreements to capture
more value

A SaaS business model is higher
margin

A Platform business model
generates network effects

Opened up content + platform

31 party content Playtech content
IMS 34 party PAM
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Where we are going?

13

In midst of a super cycle, we are the partner of choice for newly regulating markets

MARKET
GROWTH

A &

Argentina

L2
UNREGULATED
A

Netherlands

‘
: = —r
~—
Brazil United
Stat

Peru

)
Cla &

REGULATED

Colombia

France

Australia

....................... Sormany L >
<<€\
United Kingdom
MATURITY OF REGULATION

POINT OF ONLINE
LEGALISATION
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Regulation is the key driver of
growth for the gambling
industry.

Those countries that become
newly regulated tend to see
strong growth early on.

However, growth typically
slows down after a certain
period.

We have diverse exposure
such that as markets mature,
there are rapidly growing
newly regulating markets to
drive future growth
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Where we are going? 14
Why we are the go to technology partner for newly regulating markets

Broadest product offering A One-stop-shop for operators inexperienced in online

Strong Live offering A Access to high quality offering for fastest growing product vertical

A Make the most out of the opportunities of an expanding

Leverage our expertise in services addressable market as online markets regulate

A Experienced in navigating the regulatory hurdles to ensure a
smooth process prior to launching

Regulatory knowhow

A Get ahead of rapidly evolving responsible gambling standards

Safer gambling tools with our safer gambling tools
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Where we are going?

15

Diversification of business model to capture value and increase addressable market

Strategic agreements

Platform

SaaS

A Targeted at operators inexperienced in
online

A Typically involves a revenue share
agreement and additional marketing and
operational services

A Can involve injecting capital to help
facilitate growth in exchange for equity

DIGITAL

NORTHSTAR * BETS

R fidrd Rock
Wplay.co

A We have become a more collaborative
business over past 5 years as we look to
open up our ecosystem

A Playtech Open platform allows IMS
licensees to access third party content
where we take a small % revenue fee

A Marketplace business model allows for
network effects

AGenerated (43 millior
platform-based business model

A SaasS allows Playtech to serve operators
quickly and smartly, increasing addressable
market

AProvides fAfoot in dog
to enable cross selling

opportunities o
. : . "PUAY
A High margin business
Saas revenues (£m) novibet
100 ¥
350
40 \y
0 150 B .
ZC_E ; 200 201 0z Iedium betway
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Where we are going? 16
Next presentations will go outline our most exciting growth opportunities

US + Canada

oamtazd 1 |
' )9,

.~
D e e ey
TR e O R S T e

How we capture this Replicating our success
huge opportunity in other markets

Continuing to capitalise
on a growing market
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Wellpositioned to take advantage of growthve

A LiveCasinaepresentsinincrediblattractiveopportunitywithindustryanalystgredictinghe marketto growto $18 billionby 2025

A Playtechs in astrongpositionto takeadvantagef this opportunitybyinvestingn:
A Buildingoutstudioinfrastructur@ndincreasingapacity
A ProductinnovatiorutilisingproprietanandthirdpartylP
A Ourpartnershipsvith operatorsequippinghemwith the highestqualityproductsaccordingo theirrequirements

A Entertainmededexperiences

A Wearefocusedon newlyregulatingr regulatednarketswith a higherqualityof revenue
A US Significanpreparatiorr multiplestudiosandleadingcontenty to takeadvantag®f substantiamarketopportunity
A LatAm Newfacilityin Peruprovideshe platformto drivestronggrowthwithinLatAmjncludinghe hugelyattractiveBraziimarket
A EuropeandRoWContinuingo expandurpresencén EuropeindRoWbyinvestingn existingstudioinfrastructure

A Marketleadingpropositiondrivenby strongcontentofferingandexecutiontranslatesnto#1 marketsharein severatountries

A Alsoexecutingur strategyto cementQuickspirLiveas the PremiunQualityLiveCasinagamesprovideiin the marketenablingis to

takefurthermarketsharewhilegrowingthe coreQuickspirslotbusiness
A Source: H2GC

B2B Investor Day, 23 March 2023
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Live market set to expand rapidly

A Livemarketsizeestimatedo reachGGRf $18billionby 2025 with CAGRf 28%

A Playtechis focusedonincreasingts marketshareby:

A Targetingexpansiorin furtherUSstatesthroughnewandexistingLivestudios
A Offeringcreativeandbespokesolutionsfor keyclients

A Tappingnto newcustomersegmentsy capitalizingon crossverticalLive Gameswhich
combineelementof sports virtualsportsandother

Ve

A Focusingonrecreationatustomersattractedby unrivalledsuite of games(e.g., Jumanji)
andopportunityo playin a safe,funenvironment

A GloballyJandbasedoperatorsare increasingljkeento add an onlinevertical,including
exclusivdables(eithernn Playteclstudioor in theirownfacilities)

A Source: H2GC

B2B Investor Day, 23 March 2023
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Innovation In consumer entertainment

Consumetrends

A Audiencesreincreasinglgpendindimewatchingstreamsaswellasbetting

A Growingpopularityof experiencéed gamesthat establishcommunitieof playersinteracting
witheachotherandthe host

A Witnessing shift fromtraditionaRNGGamego LiveGamesandHybridLive/RNGoncepts

Operatotrends

A Landbasedcasinodookingto addonlinecapabilitieshroughdualinstallations
A Clientdookingto standoutthroughbespokeandlocalisectontent

Technologytrends

A Transitionfrom using traditionalcasino equipmentto advancedtechnologiedike moving
cameras,augmentedeality (eg., Gx g t { dagkbdt) Kanizontal& custommade money
wheels

A Robusproprietaryideodistributiorsystemdevelopmerin houseby Liveteam

B2B Investor Day, 23 March 2023
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Expanding existing sites and new studios under construction

>300 tables and >20 languages

’ NEW JERSEY " SPAIN

G

BB FennsyLvania 3 NETHERLANDS
- Extension underway
‘ BELGIUM *i

—
&
—

MICHIGAN SWITZERLAND

iE
UNITED KINGDOM

London studio underway

4

il
ROMANIA
Extensiorunderway
LATVIA
Extension underway
i

PERU

2nd studio location being established

B2B Investor Day, 23 March 2023



Considerablgrowthset to continue in years to come

Live Players, YoY Live Tables, YoY
FY 2018 | FY 2019| FY 2020| FY 2021| FY 2022
17 M
303

Revenues 114 M

255
EBITDA 1M 23 M 36 M 43 M 54 M
Margin 23% 37% 40% 38% 38% —
M 170
Wagering 22B 27 B 37 B 55 B 65 B
131
Players 2M 3M 5M oM 17M -
GGR 508M 646 M 924M  1371M 1676 M m
2M
heacentent n/a 96M  18M  36M 108 M . I
streams

2018 2019 2020 2021 2022 2018 2019 2020 2021 2022

B2B Investor Day, 23 March 2023 &Splaytech @



Playtect)k u " e qor gv k mkive g " c fi#

A We use our insights, gained from consumerresearchand other sources,to build an
understandingf whatcustomersvant,so thatwe candevelomndlaunchsuitableproducts

A Setup to caterto the anticipatedspikein demandfor Live as consumerattitudestowards
entertainmentlevelopn theyearsahead

A Focuson higherqualityof revenudrom regulatecandsoonto-beregulatednarketsjncluding
the AmericasandEurope

A Relationshipsith B2B clients establishedas T,r ¢ t v p gthearthak traditibnalclient
suppliemodel

A Abilityto providebespokenhancementsuchas dedicatedireasandsportsproducts
A Constantlyefreshingavailableontent betweerf-12 newgamesconceptgeleasedveryyear
A Technologicatapabilitieso supportquickto-marketdeliveryof integrationsndsolutions

A Lobbyof PlaytechLiveis the 2" biggestvisitedreal estate on the clients'sites, whichhas
becomeanentertainmenhub

B2B Investor Day, 23 March 2023



Markemgcf gt "cetgqguu"ownvkrng"tagl

Ve

A Weareseeingcontinuedsuccessandhealthymarketsharegainsin regulatednarketswherewe havea presence
A Achievedyworkingwithleadingoperatorsn thosemarketsandleveragingurcompetitiveadvantageandexpertise

A Impressivenarketsharein countriesvherePlaytectenteredat a similartime to competition

Spain Italy Greece

Playtech
40%

Playtech
44%

Playtech
50%

All Other
Providers
50%

All Other
Providers
60%

All Other
Providers
56%

Source: Playtech internal estimates

B2B Investor Day, 23 March 2023
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The US market represents huge upside

A NorthAmericaepresentsinincrementa$s.5 billionof the globalLiveo ¢ t megpanéion
from$8.5 billionto $18billion

A We have laid the foundationsfor success in US, with the requiredinfrastructure,
headcountaswellasbeingprimedfor furtherexpansion

A Multipletablesalreadyaunchedcrossthe NJ andMI studios with readyto bedeployedo
meetrisingdemand

A EachUSstudiodesignedo accommodatelientrequestdgor dedicatedables

A Theonlyprovideto offerbespokeggamesinthe US

20000
18 000
16 000
14 000
12 000

10000

m Africa
m Europe
m North America

;{' BAESS A FIRE

ROULET’

AZE

e
e
L

IvE .;f‘

LIVE MARKET SIZE BY REGION ($ MILLION)

2025

m Asia and the Middle East
m L atin America and the Caribbean

m Oceania Source: H2GC

B2B Investor Day, 23 March 2023



Leading the exciting LatAm market

A LatAnrepresentsnothesignificansourceof growthin theyearsahead

A Existingnarketknowledgeg derivedromstrategicagreementg positionsuswell
to takeadvantag®f thegrowingappetitefor newverticalssuchasLive

A Last yearopeneda new facility in Pery initial demandhas beenstrong, which
bodeswellfor thefuture

A Plansunderwayo openasecondsite

B2B Investor Day, 23 March 2023



Our conterded innovation sets us apart

A Constantnvestmentn productinnovatiorthroughutilisingproprietaryndthircpartylP:

A AugmentedRealitygames

A FirsteverLiveGamegamewith VirtualSportselementsindercasinolicense
A FireBlazesuiteof gamesRoulettesBlackjackandKeno
A AAAbrandeccontentincludinglumanjithemedorandedyame

A LiveslotsutilizingvastPlaytectslotgamedibrary

\\ m‘\ n\.
B, | B

N\

i
EETEYS

A Encourageplayersto spendmoretime in the Playtechecosystemthusdrivingcrosssell
opportunity

= -

¥
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| eader In Innovation entertainment

Market leadership is achieved through highend technology utilisation
localisation innovationand variety of availableproducts To cementthis position,we

provide

Ve

A Bespokegamedfor Tierl licensees

A Localisegenerimetworkvariants

A MegaFire BlazeRoulettein Spainhasreachedmorethan600concurrentisersand
over?7 millionof betsdaily

A WhoWantsto be a Millionaire?RouletteLivein Greelofferedas a bespokegamefor
keylicensean the market

A Spina WinWildis a fully locallythemedvariantof a classicalhit adaptedfor Brazil
players

A Uniguegameconceptswith registeregatents(e.g. LiveSlotsandJet SetRoulette)

A Rightsfor AAAbrandgthatareusedfor NetworkandDedicatedbespokealevelopments

B2B Investor Day, 23 March 2023



Bespokalevelopment® drive engageme

A Emphasison offering bespoke developmentsfor major licenseesto help
differentiatehemselve$romthe competition

A Hardcodedfootprintof ourgamessurfacingon site

A Optionto adaptnetworkgamesor to createcompletelynewconceptdailoredto
thee n k gepds X u

A Successfubespokegamesalreadylaunchedor severaklients,includingentain
Flutter 888 Stoiximarandothers

A Added value through utilizing Playtech branded IP rights for bespoke
developments

A Team of professionalLivefocused Account Managersthat enhancegrowth
throughproactiveandtailoredsolutionskeysellingpointin the USmarket

B2B Investor Day, 23 March 2023
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Case study: Mega Fire Blaze success storyjd

A MegaFire BlazeRoulette a PlaytechLive Casinohit, has evolvedwith multiple
languagevariantgo extendts succesgylobally
‘ ROULETTE

A Fire BlazeRouletteis now considereahe qualitystandardfor dedicatedroulette

offersacrosstheindustry @' Snal

A Mega Fire Blaze franchise continuedits successwith the Mega Fire Blaze *"Jﬂifc,:i&,

Blackjaclgameandthereleaseof LuckyBallin Q2 2023 =

MEGA 275 ‘g

-
-
v

LIVE

:
ROULETTE

Coming in Q2

B2B Investor Day, 23 March 2023 &Splaytech @
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Opening upkilthased gaming withive Trivia | [
3
ﬁ \NP‘NTS TOQ
A The only free to play Live skill game in the industry i .s\<‘l

’ : : . o MILLIONA E '
A Multiple types of Live Trivia offered across all jurisdictions ALIVETRIVY y o\

A Fully customisableroducts, which can be streamed either from Playtech or client prefii

A USP for the US market NASA scientis.ts found eyidence of water on
which planet in 2015?

A Recent World Cup Network Trivia: - A: Venus

A 58 shows throughout 29 days

« B: Neptune

A 20,000 concurrent players daily

; + C: Mars
A 550,000 players

< D: Jupiter

B2B Investor Day, 23 March 2023 &Splaytech @




Quickspin Livanother source of growth

A PlayteciN k xR$Garm,withafocuson premiumnLivegames

A 3 Livegamesalreadyplannedor the next12 monthswith the BigBadwolfLiveSlotsfirst to launch
A Distributiorthroughexistingandnewdirectintegrationsaswellas strategioplacemenin LiveLobby
A Rapidlyakingmarketsharefromthe competition

A Leveragin® w k e muniguleppsKXieningn the Nordicmarkets

A Bespokeontentfor newandexistingeclients

A Moreresourcesllocatedor the developmentf innovativanewconcepts

B2B Investor Day, 23 March 2023
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Playtech USA: well-placed to capture the growth opportunity 35

Presence established: Multiple US offices, infrastructure (Live studios), marketing and PR activity

Focus on what we know: iCasino at center of strategy and will spearhead growth

iGaming TAM of $12.8bn by 2027 up from $5.3bn in 2022

Access to 79% of the current iGaming market: Signed/pending US licensees represent $4.2bn GGR in 2022
US games performing in line with/ahead of competitors, mirroring EU/UK markets; IMS advantages recognized
Capture wallet share - our next focus is on releasing premium games with existing customers

Targeti ng 0ntioifasiBotstatest agppomusity for further strategic expansion

Retail potential demonstrated via rollout of SSBTs with Goldrush Gaming

o JTo o To T T To To I»

Investment in HRD demonstrates commitment and creates a tremendous platform for growth in the US

2023 B2B Investor Day @Id‘lyte(h
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Foundations in place for future success 36
A Grown headcount to over 130: /
AStu_dlo staff in Michigan and New Jersey, - CANADA
while Pennsylvania under construction and s P
awaiting certification ., Xk%k
. .. - 4
AMixture of existing Playtech colleagues and Michigan Live g
Studi 8
local experts Southfield, M T
59 Staff New York, NY
. . . . - 27 Staff (inc.
A Server installations in 6 states: Installations mengen e o Remote)
- — Live Studi
built to scale, as well as to host new product = L Eriiaceinhia. PA
verticals, as they are legalized Under Construction 72
3 =
— Rennaylvania New Jersey Live ]
== cmm Studio
Ohio o= p-d Atlantic City, NJ
] 41 Staff

2023 B2B Investor Day
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Growing our reputation as the partner of choice 37

A Increasing visibility at awards and conferences: Presence at
G2E, iGamingNext NYC, IAGA and SBC Americas

A Engaging with leading media outlets: CNBC, WSJ and GGB,
among others

A Shaping policy and regulatory discussions through work with:
AGA, AGEM, IDEA, Indian Gaming Association as well as state
regulators and policymakers

A Championing safer gambling by engaging with: UNLV,
Responsible Gambling Council of Canada (RGC, Nat'l| Center for
Problem Gambling, Kindbridge)

« “...a gambling technology

company which offers live
WSJ dedling...”

« “...a big player in online

» “Playtech provides the tech and
talent globally for casino games
with a dealer...”

gambling...providing a variety of
license companies around the
world”

2023 B2B Investor Day
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Access to nearly two-thirds of the current iGaming market 38

A US iGaming and Sports betting market worth $6.6bn Available US iGaming & Sports GGR
GGR i n 20227 ;housesmoitsibettingrof i n 20223
$6.2bn

Est. online poker
revenue

$0.06B
1%

A Ontario adds an additional

A Playtech has signed agreements or is pending
signature for access to 79% of the US iGaming

Total outstanding
iCasino market

(RNG + Live Dealer) market, representing $4.2bn $1.12B
17%
R
GG Total iGaming
A Playtech still to secure access to: Playtech ol Rotai
Access S(p))oarts eRg\llenue
A Non-secured iGaming access in 5 states, at $4.2B $0.94B
$1.1bn 1%

63%

A Outsourced retail sports betting, 3rd party online
sports betting and poker, at $1.3bn.

Total Mobile Sports
Revenue: 319 Party
Tech

$0.35B

1. AGA commercial gaming revenue tracker CY 2022 50

2. Forecast based on run-rate for previous 3 quarters, as reported by iGaming Ontario. Includes in-

house sports betting

. . . . Source: AGA commercial gaming revenue tracker CY 2022
3. In-house sports betting-d er i ved GGR of $6.21bn is not included 1 n PTO0s B2 target TAM

2023 B2B Investor Day @ﬂ‘lyte(h
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US market expected to more than double from FY22 to FY27 39

A FY 2027 expectations:

US GGR ($ billion) A iGaming in 12 states,

%0 generating $12.8bn GGR (NY alone
25 expected to generate $2.8bn)?!

20 A Sports betting in 47 states,

15 generating $14.1bn GGR online

10 A Key states to come are NY, IN, CA,
5 I FL, and TX

,

A Continue to expect sports betting states

2020 2021 2022 2023e 2024e 2025e 2026e 2027e . .
to outnumber iGaming states 5:1

® Online Casino and Poker m Online Sports

A iGaming GGR will remain c. 40-50%+
of total GGR

Eilers & Krejcik - U.S. Sports Betting And Online Casino Outlooki J an 62 3

1. Eilers & Krejcik: U.S. Sports Betting And Online Casino Outlook i Jan. 2023

2023 B2B Investor Day @mlytech
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US & Canada licensing status: current & projected

40

Washington

Montana North Dakota

Minnesota

Oregon
Idaho

South Dakota

Wyoming

Nebraska

Nevada
California Colorado
Kansas
Oklahoma
New Mexico
. Licensed i iGaming + Sports
Texas

. Licensed i Sports Only

License Pending

. Pl anned /

Projected

1. Tribal licensing in Florida and Connecticut
2. Eilers & Krejcik: U.S. Sports Betting And Online Casino Outlook i Jan. 2023

2023 B2B Investor Day
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Ontario

Maine

Wisconsin

Michiga’ -
== I"‘.‘ ennsylvania ™, °

lowa New
Jersey
Illinois India... Maryland
Missouri Virginia
Kentucky
North Carolina
Tennessee
Arkansas South...
Alabama Georgia
Louisiana

4 N

Legal Snhapshot

Product Stgtes Addtl.
Live by
Onll_ne 6 36 9-12
Casino
Online
Sports 26 10 36
Retail
Sports 33 13 46

A Indiana & NY expected to legalize
Online Casino in 2024

A 48 states expected to legalize sports
betting by 2027

A CA, OK, TX & FL may be retail-only
in medium term

J

Powered by Bing

© GeoNames, Micrasoft, TomTom
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Significant progress in US & Canada since launch 41

A Launched IMS Platform, RNG Casino content, Live
Dealer and Sports Betting in 6 jurisdictions
(including Ontario) with over a dozen brands

A Q1 2023 US launches included:

Live & Active Licensees

A PokerStars in Michigan cacno  BETMGM (,;\1\ =
A Sl Casino (888) in Michigan CASINO
_ ) BORGATA
A betPARX in Ohio CASINO.COM (7
A Retail Sports introduced via Gold Rush Gaming in YA FANDUEL CASINO

Ohio, with 100+ SSBTs launched or rolling out

A Upwards of a dozen projects underway for bet
remainder of year, including new state CASINO s,,um,,n,,,( betpAnx

expansions for current licensees, as well as
new licensee launches

2023 B2B Investor Day @ﬂ‘lyte(h
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Market-leading content already delivering successful results 42

A When analysing slot wallet-share of US and Canada platform customers, 4 of the top 10 games are from Playtech
A Playtech games out performing established and land-based classics:
A USfocused Eilers & Kreijcikos AFebruary Top 25 Online Slotso r .
A Pl aytechés GPAS Fireblaze series outqfasisforms al l but Capital G
A Huge potential for further growth when premium content is release

A Playtech has 4 out of the top 10 slot games where operators are u

e N
PT IMS Wallet Share T US + Canada

December 22 January 23 February 23

e

PT l/ VPT
18% 17%

b

Source: Playtech internal data and estimates

2023 B2B Investor Day @mlytech
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Online casino: highlights

43

A Growing Playtechoés operaj
A 100+ Playtech Games live by mid-2023
A Fireblaze games among top game providers
A Bringing branded / licensed games to the US:
o0 Rocky
o The Walking Dead
o Gold Rush

A Capability to deliver bespoke games for our
operators

2023 B2B Investor Day
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Congratulations!

You have received
100 Free Spins
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Power suites: Coming to America! 44
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Branded games: Coming to Americal 45

dDiscovery™

-RIISH
CASH ll&&@@?
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Live dealer / live casino: preparing for growth 46

A Completed Live Studios:

ANew Jersey
A Michigan
A Pennsylvania (2023)

A Huge growth potential

A Focused on;

A Growing operator partnerships
A Growth of casual players with gameshows, trivia
A Capability to deliver bespoke Live games

AEREIEE n 5 B N s ROULETTE,
% T

Operates Local Culturally diverse dealers R S e L S
24/7, 365 days dealers o

] 15 % 3 ol
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IMS/PAM iIs a major competitive advantage a7

A PAM replacement cycles underway

A Leveraging experience of GAN to Playtech
migration for Parx

A IMS Customer Engagement Center is market-
leading

A Customer Journeys raise lifetime value of a
player

A BetBuddy is the most advanced platform for
responsible gaming and player protection

Data Driven
Segmentation

Engagement

Center

protect
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Strong relationships with tribal casino operators 48

Tribal gaming continues to grow Indian Gaming GGR 202021 ($ billion)
Tribes are shifting how they operate iz
A Rincon Tribe moving to all Class 2 games .
A Class 2 revenue in Oklahoma is on par and passing Class 3 ii
Playtech working closely with tribal operators on a potential new 15

form of Class 2 gaming 10
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Playtech USA: well-placed to capture the growth opportunity 49

Secured iCasino
and Live market Land and expand
access

Infrastructure
established

2023 B2B Investor Day @Id‘lyte(h

Sensitivity: Internal



LatAmA replicat

OUF success
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LatAm 1 first mover advantage in an underpenetrated, attractive region

51

LatAm: attractive demographics and regulatory trends

a TENLOT

berDoe Q' &
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Country Population GDP $m
Brazil 213,000,000 1,600,000
Mexico 129,000,000 1,300,000
Colombia 51,000,000 314,000
Argentina 45,000,000 492,000
Peru 33,000,000 223,000
Chile 19,000,000 317,000
Guatemala 18,000,000 86,000
Costa Rica 5,000,000 64,000
Panama 4,000,000 64,000

Source: worldometers, worldbank
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What is a structured agreement? 52
Utili sing Playtechos expertise 1 n online to
| End customers Partner wi
Value N .
accruedto | &% Sy L L, 0 O, 0, Ly L, L, L, L), heroeso wi
Playtech retail brand but
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O
Standard B2B (*Ygalerabet TenLOT
royalty income
for technology _
+ Licence held by operator
Additonadl —F //—/—7—777"7?"?">"7"F"fT"™""——FFJ?¥F€-""—"—""""""""""""""“""“""""—"“"“"~" "~ - -
1
1
revenue to I Marketing Operations I
compensate | I  E——— I
for extra _
services Portal / Channels Content Bl / Analytics
+
Call option on IMS platform
equity Engagement Player Risk / KYC/ Safer
Centre Management LIt Payments AML Gambling
Key: Playtech provides Operator provides

/ subcontracted

lack online
expertise

Allows operators to
take advantage of
being first-to-
market

Able to capture
more of the value,
in return for
investing capital to
help facilitate
growth
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What is the revenue and profit profile of structured agreements?
LatAm: structured agreements at different stages of their life cycle; room for growth

PROFIT A

A At the start of the agreement, the venture
IS usually loss making as funds are used
for establishing an online presence such
as marketing.

A As the partnership progresses and is
successful, operational leverage can
Wployco mean a steep increase in earnings

("3 galera.bet A Further structured agreements are being
pursued in those countries that are the

> .
y e path towards regulating,
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